
10 Destinations, 1 Fantastic Vacation

Increase Your Marketing Results  
and Visitor Stays!

Next Steps Checklist:
Increase your “Newsworthiness” & the Benefits of the  
Stewardship Travel Marketing Strategy for your  
Property. Maximize results and ‘show up’  
with little effort...and our help!

1. Include a ‘Welcome Stewardship Travelers’ icon and link on your website 
along with your region’s activities found at 
http://winecoastcountry.com/slo/the-winecoastcountry-stewardship-traveler/

2. Brand yourself as a newsworthy “business-that-cares” by including the round 
Stewardship Traveler icon on your image advertising (visitor guides, etc.)  
Note: “58.5 million Americans say they would pay more to use a travel company that strives to 
protect and preserve the environment and regional heritage.”

3. Post existing ST press releases and blogs on your own websites, travel blogs  
and Facebook pages.
Find press releases here: http://winecoastcountry.com/media
Find ST blogs here: http://winecoastcountry.com/slo/
Business examples: 
http://martinresortstravellog.com/enjoy-stewardship-travel-during-your-next-stay-in-avila-beach-ca 
Top Ten Stewardship Travel Activities  
https://www.facebook.com/pages/Oceano-Depot/215152251850564
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“I have tapped into the 
new Stewardship Travel 

strategy and it works 
great for us!”

Chris King, General Manager, Avila 
Beach La Fonda Hotel
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4. Distribute the WineCoastCountry Discovery Map with ST Activities to all guests and refer guests 
who are looking for fun and interesting activities to the http://winecoastcountry.com/slo/the-wine-
coastcountry-stewardship-traveler/ site, and include the link on all outgoing email blasts.

5. Feature a Stewardship Traveler activity in your monthly Enewsletter, E-blasts, or press releases. 
Activities found at http://winecoastcountry.com/slo/category/stewardship-traveler/

6. On your guest reservation confirmation notice, include a link to Stewardship Travel Activities: 
http://winecoastcountry.com/slo/category/stewardship-traveler/

7. Have a staff member participate in a ST activity. Take photos. Post on your Facebook and your 
blog. Look up your region’s ST activities at http://winecoastcountry.com/slo/the-winecoastcountry-
stewardship-traveler/ and/or become a guest blogger on the WineCoastCountry’s Stewardship 
Traveler blog http://winecoastcountry.com/slo/category/stewardship-traveler/ and repost to your 
website, Facebook, and email newsletter.

8. Create a Stewardship Clean-up Kit & Tote Bag Gift tactic. See Avila Beach example at  
http://winecoastcountry.com/play/avila-beach-free-stewardship-cleanup-kit-tote-bag-gift  
Don’t worry, you’ll have help if you ask for it! We have all the templates for you to copy.

9. Include Stewardship Traveler activities on your “Specials and Packages” section of your website, 
find your region’s activities here: http://winecoastcountry.com/slo/category/stewardship-traveler/

10. Create a short, and quick video of your staff enjoying a Stewardship activity and post on 
YouTube ~ Also, WineCoastCountry can post it on our You Tube channel: see channel at  
http://www.youtube.com/user/WineCoastCountry
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11. Mention to your family guests that High School students can receive applications for college and 
grades by participating in WineCoastCountry Stewardship Travel activities! Awesome!

12. Include a Stewardship Traveler informational flyer in your guest directory to provide more op-
tions on things to do while on vacation. Request a ST flyer, see contacts below.

13. Mention your involvement for Stewardship Travel in all your communications about your com-
mitment to conservation and sustainability (including in-room water conservation). (Note: by being a 
part of the CBID’s WineCoastCountry brand you support Stewardship Travel already!)

14. Include Stewardship Travel “Sample Itineraries” on your website, in-room, email and social 
media.

15. Create a simple “Are you a Stewardship Traveler” button for front desk personnel to wear. This 
button will get the conversation going to hand out the Discovery Map with Stewardship Travel activi-
ties, and more!

For more information, for ST icons, 1 page guest room informational flyer, assistance to create the 
Stewardship Traveler Cleanup Kit tactic and more, contact:

Cheryl Cuming Chief Administrative Officer, San Luis Obispo County Tourism Business Improvement 
District 
Constituent Portal • www.WineCoastCountry.com/members 
General • email admin@SLOcountyBID.com 
805.547.CBID (2243)

Diane “Di” Strachan
CBID’s WineCoastCountry Stewardship Travel Specialist
530-926-1546, di.positivefutures@gmail.com
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